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EXECUTIVE OVERVIEW

PC POWER MANAGEMENT

Measuring, Monitoring and Managing Client Energy Consumption

The case for PC power management remains a compelling one. But in the long

term, the sector faces a number of threats, to which suppliers must respond.
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4 FINDINGS

* Power management suppliers
continue to add new features, but
overall differentiation between
products has decreased. PAGE 9

* PM suppliers will increasingly
focus on small and medium-sized
companies, potentially through the
use of SaaS. PAGE 11

* Desktop PM will continue to enjoy
moderate to strong enterprise take-
up from 2010-2014. PAGE 23

» Suppliers realize that the PM market
is finite, and they are developing
strategies to evolve their products.
PAGE 23

5 IMPLICATIONS

* The ROI case for PC power

management software will
strengthen as power prices rise and
environmental legislation is enacted.
PAGE 13

* Microsoft has begun to take PM

more seriously. This may be helpful
for IT users as more PM functions
are built into the operating system,
but it could slow down demand for
enterprise products. PAGE 10

* A higher percentage of enterprises

have centralized PM tools in place,
compared with smaller companies.
SMBs may provide suppliers with
growth opportunities, but may also
require specialized products.
PAGE 11

» Desktop virtualization and thin

clients have the potential to
significantly change enterprise
desktop provisioning and
management — PM included.
PAGE 24

* Many large organizations will

eventually adopt systems that allow
for centralized enterprise energy
management, and PM will be need
to work alongside these systems, or
be subsumed by them. PAGE 25

1 BOTTOM LINE

* There is strong demand for PC
power management tools, driven by
compelling RO, increasing energy
prices and emerging environmental
legislation. However, in the longer
term, virtualization, improving
desktop hardware efficiency,
saturation and operating system
features, for example, will force
suppliers to evolve their products or
see them marginalized.
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ABOUT THIS REPORT

There is strong demand for PC power management tools, driven by compelling ROI,
increasing energy prices and emerging environmental legislation. However, in the
longer term, virtualization, improving desktop hardware efficiency, saturation and
operating system features, for example, will force suppliers to evolve or perish. Many
large organizations will eventually adopt systems that allow for centralized enterprise
energy management, and PM will be need to work alongside these systems, or be
subsumed by them.

The past 36 months have witnessed a significant expansion in the number of suppliers
offering PM products. Concurrently, the overall differentiation between products has
decreased as suppliers learn from one another. This report examines the market for
desktop power management products, including the technology currently available,
adoption trends and user behavior, and the future direction of the market, as well as
profiles of 19 prominent vendors.
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The 451 Group is a technology analyst company. We publish market
analysis focused on innovation in enterprise IT, and support our clients
through a range of syndicated research and advisory services. Clients
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Tier1 Research covers consumer, enterprise and carrier IT services,
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movement of services to the Internet — what they are, how they are
delivered and where they are going.
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